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• New Paradigms

What should you be looking for? 



Functionality & Usability

 Active Preservation framework

 Extensible, future proof 

 Simple, intuitive, multi-user functionality  

 Extensive automation & control

 Proven, scalable, standards compliant



Interoperability 

 Seamless Integration with     

Enterprise Content & Records 

Management systems 

 Open standards (e.g. CMIS)

 Vision: Preserve at Creation     



Universal Access

 Access Preserved Digital Content 

from any device, anywhere 

 Fully Integrated  Analytics & Social 

Media

 Automatic MetaData Synchronisation 

with Library Catalogue Systems (e.g. 

Axiell Calm) 



Complete User Experience

 Installation, Training, Support

 Active User Group

 Customer Portal 

 Regular Upgrades & 

Enhancements

 Vision and Roadmap for the 

future of Digital Preservation 



Price Plans & Options

 Licensing & Storage Options (On-Premise, Cloud, Hybrid)

 All-Inclusive Plans (Installation, Training, Support, Upgrades)

 Service Level Guarantees

 Easy opt-out and content download 



Digital Preservation: The Real Tipping Point



New Paradigms

• What is the future role of 

the Archivist and Records 

Manager?

• What new skills are needed 

for the future?

• What types of governance

models will be required?  
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